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ABB launches world’s first personalized motors and drives Web site to reduce costs, errors and time 
http:/online.abb.com/motors&drives: World first site eliminates order and delivery faxes and keying-in errors, saving considerable time and money as customers get individually tailored online product information

ABB’s global motors and drives business has launched the first Web site of its kind in the world that allows customers to instantly place orders or track product inventory. The result is substantial time and cost savings, along with elimination of errors. 

The site is tailored to the specific needs of individual users and provides a bespoke product catalogue of all motors and drives used by the customer.

Customers can see all their transactions and easy point and click ordering eliminates traditional keying-in errors. 

Customers can also monitor on-site stock levels and see ABB’s own stock profile.

The site, called BusinessOnline, tailors the product portfolio to meet the specific needs of individual OEMs (original equipment manufacturer) and distributors. It is in direct response to their requests to replace the laborious and time consuming use of faxes with a faster, automated and more accurate way of ordering and tracking ABB’s motors and drives.

Having real-time, on-line access to product information, order status and delivery information, that has been individually configured, brings considerable time saving to customers. In addition, there is the convenience of having all product data at their fingertips and the improved speed at which orders or product queries can be made. It also reduces the scope for errors in the ordering process compared with conventional paper based systems. 

“The ability to get price and availability information is excellent and having technical information on-line as well as product configuration is of great value to our customers engineers,” says Fredrik Carpenhall, E-business manager for motors and machines.

Once a customer registers their own profile, they are given access not only to ABB’s product catalogues and other useful web sites, but to personalized information delivered in a fast and friendly format – ABB’s partners see their own products, prices and orders.

This can be accessed via a “My Products” section. The ability to create personalized web pages means the customer gets only the information they want to see. Search options will help customers to find the right motor or drive, to configure it and add it to the customer’s own catalogue - their personalized list of ABB products - where the product is easily found next time it is needed.

Supporting this function is a product configurator that allows customers to enter new product requirements at any time, from which the configurator works out the most suitable product. This is a useful aid for an OEM’s designers to determine the best component for a particular product development. 

For example, if the OEM has a marine application, they can get information about the most suitable marine motor configuration for this application and even configure the motor on-line. Most importantly, the customer does not need to know the type code of a product before hand, which is the case with so-called online catalogues. The appropriate product is selected based entirely on the needs specified from the customer’s point of view.
The site features a “My  Orders” section in which all personalized order information and current order status is logged. New orders can be placed easily and the customer can also take a look at ABB’s stock levels to ensure that their product is available. Subsequently, the customers can follow on-line, in real time the progress of their order.

The site is initially available in English and German but will also be available in French and Spanish shortly.

Underpinning the whole system is a wealth of support and contact information, both on-line through Help routines and off-line via telephone access to a Supportline.

ABB believes that the efficiency, convenience and flexibility of the service will further increase customer loyalty. “The site gives better service to our partners, builds better relationships with our partners and streamlines our process,” says F Carpenhall. “It makes our partners more competitive.”
Already customers are able to access all this information via WAP-enabled mobile phones, with selected information available through hand held personal organizers. In addition the site will provide access to drawings, test results and other technical documentation by linking the application to www.abb.com/motors&drives page, and may even, in the future, include a chat room where customers can contribute to product development by discussing their ideas or concerns. 

ABB Automation has developed BusinessOnline in partnership with Adcore, one of Europe's leading consulting firms in digital business consulting. The transaction engine that handles the logic in the front-end solution is called Enfinity from Intershop. Component SCOT (Supply Chain Optimization) is ABB’s existing back-end solution, into which the entire solution is integrated.

For more information contact:

For drives

Roelof Timmer

Finland

Tel: +358 50 33 23 600

Email: roelof.timmer@fi.abb.com
For motors

Håkan Delebeck 

Sweden

Tel: +46 8 658 8149

Email: hakan.delebeck@se.abb.com
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Caption: A new web site – called BusinessOnline - allows customers of ABB’s motors and drives to instantly place orders or track product inventory. The site is tailored to the specific needs of individual users and provides a bespoke product catalogue of all motors and drives used by the customer.











Note to Editors: The image below is a low resolution screen dump. Please visit BusinessOnline to capture an original image or contact: 


Roelof Timmer Tel: +358 50 33 23 600 or Håkan Delebeck Tel: +46 8 658 8149.
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